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«GOOD, CLEAN & FAIR»
Carlo Petrini, 2005
Slow Food Founder

What we put in our body

Food & Beverage

«CLEAN, FINE AND DURABLE»
Oscar Farinetti, 2019

Eataly & Green Pea Founder

What we use outside our body

Services & Durable Goods

MADE IN ITALY

EXPERIENCE -
EDUTAINMENT



«Italy is the country with the greatest biodiversity, 
with the greatest food tradition in the world and 
has never gone abroad with a large chain of food 

distribution»

2007

«Celebrating the beauty of Italian food around the 
world and tell the stories of the products and 

virtuous producers»

«Offer quality Italian food to the largest possible 
number of people in the world, not only to the 

enthusiasts and the rich»

«New Experiential Format:
MARKET, RESTAURANTS, TEACHING»  

The Analysis
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Catastrophic
weather events:

1999: 19
2019: 1516

+100% increase 
of carbon dioxide in 

the last century 
vs. last 800,000 years

165 million tons of 
plastic at sea. In 

2050 for every ton of 
fish, 3 of plastic

9 million/year
of deaths due to 

pollution

100 million barrels 
of oil consumed 

Every day

+1.1°C the increase in 
the global average of 

temperatures 
compared to the pre-

industrial period. 
+0.2°C in the last 

Five years old.

500 million animals 
killed in fires 

in Australia in 2020

5 mm per year 
the growth rate of the 

global average sea level 
over the last 5 years

90% of scientists have no doubts about global warming. 
It's an emergency, not a debate

The Scenario 2 issues



100 billion
green investments 

European Union, zero 
emissions by 2050

A trillion dollars in 
sustainable investments 
BlackRock: in 10 years 

increase the volume by 10 
times from 90 billion today

65% of world consumers 
say they want to buy 

sustainable products vs 
26% that buy.

+40% Sustainability 
trend topic brand 

communication in 2019

374 billion euro on 
natural resources and the 
environment Next 
Generation Eu on 1.800 
Billion

64% of Italians do not 
feel supported by 

companies in terms of the 
commitment vs media of 
Europeans is of the 54%

70% is willing to spend 
more to buy an eco-
sustainable product. 

18-24 anni 
demonstrate a propensity
of 96% greater than the 

over-55s

7% U.S. GDP Green 

economy +20% in 3 years

Green is a business opportunity

The Scenario 2 issues

+49% Green job in 15 
years vs 6% traditional

economy 



«There is no doubt that the 
climate crisis now represents 
an unprecedented threat not 

only to the survival of the 
planet, but also to our ideas 

on the capacity of democracy 
and capitalism.»

Al Gore
Us Vice President, Nobel 

Peace and Academy Award 
2007

Green Heroes

«Climate change is a global 
problem with serious 
environmental, social, 

economic, distributive and 
political implications, and is 
one of the main challenges 

facing humanity today»

Papa Francesco
Laudato Sì

2015

«People are suffering, they 
are dying. Entire ecosystems 
are collapsing. We are at the 

beginning of a mass 
extinction. And all you're 

talking about is money and 
fairy tales of eternal 
economic growth?»

Greta Thunberg
FridaysForFuture

2018

«Climate risk is the 
investment risk»

Lerry Flink
BlackRock Letter

2019



«The 3 F of Made in Italy in the World:
FOOD, FASHION, FURNITURE»

«The department store's identity crisis
VS Online»

«New Experiential Format: 
THE FIRST GREEN RETAIL PARK DEDICATED TO RESPECT»  

«Greta Effect»

FUTURE2020

2020The Analysis



Here is Peach of Green PeaPEEL:
THE STORE AND THE 

COMMUNICATION

PULP:
THE EXPERIENCES
that we want our 
audience will live

STONE:
poetic objective  

VALUES

Save the 
planet 

with work

Save the 
planet 
through 
respect

Save the planet 
building a new 

community

Save the planet 
through a new 
concept of 
Made in Italy

“I would like that there will be
my product here”

“It’s good to work here”

Involve institutions and politics Wow and passive property

Organize many original campaigns
and cultural events

Green furniture, simple to see 
the product

So many books, entice you to read
Recycled elements and 
lots of trees

Making sustainable prices 
but having the right margin

Very bright, sky light

Pay the right price 
and on time but ask 

producers for proaction Lots of choice, 
lots of product

The staff involved 
in the Green issue

From Duty to Beauty

A museum to learn

Many descriptions, 
many signs

The Manifesto of Green 
Pea and the producers

A Club dedicated to 
Creative Idleness

Only organic cotton and GMO free FSC wood only

Making an innovative 
communication A lot of wood:

the most natural product

“In order to save the 
planet I have to learn”

“If I buy Green products, 
I’m doing my part”

“I can find all the Green 
products and services”

“I’m in a beautiful place”

“Green Pea does good 
things for the community”

“This is a different merchant, he
doesn’t just want to sell”

“Green products
are not that expensive”

“Here I can grow 
and get ahead”

“I can bring family 
and friends here” “I’ll come back here!”

“Here Green 
producers are taken

into account”

“It is better to spend
more on products in
harmony with nature”





The first Green Retail Park in the world 
dedicated to the theme of Respect.

150,000 sq. ft. on 5 floors: the place where
sustainable products - created in harmony with Earth,
Air, Water and People - are not a duty, but become a

beauty.







Here it is where our adventure begins.
It embodies Green Pea’s Manifesto itself.

150,000 sq. ft. but with a 
screwdriver and a

24 mm wrench
you could take it all apart



It recovers:

FOLLOWING THE PHILOSOPHY OF THE SECOND LIFE, 
THE BUILDING IS BUILT OF RECYCLABLE MATERIALS

- STEEL, IRON AND GLASS -
AND IT CAN BE COMPLETELY DISMANTLED.

It respects:

THE WOOD OF THE OUTER SHELL COMES FROM 2 HARMONIC WOODS 
OF VAL DI FIEMME AND BELLUNO DESTROYED BY THE VAIA STORM 

OF OCTOBER 2018, THANKS TO THE LEGNO E SOLE COMPANY.
THE INTERIOR FLOORS WERE MADE WITH RECYCLED WOOD FROM 

THE CUNEO VALLEYS THANKS TO THE BRONDELLO COMPANY.

It reduces:

THE USE OF AIRLITE PAINT TURNS THE WALLS INTO PURIFIERS,
REDUCING AIR POLLUTION BY 88% AND KILLING BACTERIA BY 99.9%.

It saves:

THE MOST ADVANCED ENERGY SOLUTIONS:
GEOTHERMIC | DISTRICT HEATING | LAST GENERATION PHOTOVOLTAIC 

LAST GENERATION LED | ULTRA FAST ELECTRIC OUTLETS

PIEZOELECTRIC FLOORS AT ALL ENTRANCES | MINI WIND TURBINES 

SMART FLOWERS | RAINWATER HARVESTING

It breaths:

N THE BUILDING MORE THAN 2,000 TREES AND PLANTS GROW, 
THANKS TO THE COLLABORATION WITH VANNINO VANNUCCI,

THE GREATEST NURSERYMAN IN EUROPE.





150,000 SQ. FT. ON 5 FLOORS

4 FLOORS OF NEG-OZIO (SHOP)

1 FLOOR OF CREATIVE OZIO
(IDLENESS)










Francesco Farinetti
CEO

f.farinetti@greenpea.com
+39 3398592900

Thanks
Grazie!

from duty to beauty
greenpea.com

mailto:f.farinetti@greenpea.com
https://www.greenpea.com/

	Diapositiva numero 1
	Diapositiva numero 2
	Diapositiva numero 3
	Diapositiva numero 4
	Diapositiva numero 5
	Diapositiva numero 6
	Diapositiva numero 7
	Diapositiva numero 8
	Diapositiva numero 9
	Diapositiva numero 10
	Diapositiva numero 11
	Diapositiva numero 12
	Diapositiva numero 13
	Diapositiva numero 14
	Diapositiva numero 15
	Diapositiva numero 16
	Diapositiva numero 17
	Diapositiva numero 18
	Diapositiva numero 19
	Diapositiva numero 20
	Diapositiva numero 21

