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INNOVATING THE FUTURE
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THE SEARCH REVOLUTION:
HOW Al IS RESHAPING Search
DIGITAL M ARKETING FOREVER The Google Revolution: Navigating

July 22,2025 | Joe DeMicco the New Al-Powered Search

Google's Al Overviews are disrupting search, slashing CTRs and forcing a shift toward

visibility, authority, and Al-optimized digital strategies. andsca pe for Laslﬁng Success

Home ) Blog >

OpenAI takeS on Google, () May19,2025 £ Al
Amazon with new agentic Why Google’s Al Search Shift

shopping system Matters — And How Your
Business Can Adapt
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MOST USED SOCIAL MEDIA PLATFORMS .

PERCENTAGE OF INTERNET USERS AGED 16+ WHO USE EACH PLATFORM EACH MONTH
NOTE: YOUTUBE IS NOT OFFERED AS AN AN OPTION FOR THIS QUES IN GWI'S SURVEY, SO IT WILL NOT APPEAR IN THIS RANKING ITALY
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SOURCE: GWI (Q3 2024). FIGURES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET USERS AGED 16+ SEE GWI.COM. NOTE: YOUTUBE IS NOT OFFERED AS AN ANSWER OPTION FOR THIS
O dre. . CO>Meltwater



INSTAGRAM: ADVERTISING AUDIENCE PROFILE

SHARE OF INSTAGRAM'S ADULT ADVERTISING AUDIENCE AGED 18+ BY AGE GROUP AND GENDER

NOTE: PLEASE READ THE IMPORTANT NOTES ON COMPARING DATA AT THE START OF THIS REPORT BEFORE COMPARING DATA ON THIS CHART WITH PREVIOUS REPORTS
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SOURCES: META'S ADVERTISING RESOURCES; KEPIOS ANALYSIS. NOTES: VALUES USE MIDPOINTS OF PUBLISHED RANGES. NOTE: META'S ADVERTISING TOOLS NO LONGER PROVIDE DEMOGRAPHIC DATA we
‘ FOR USERS BELOW THE AGE OF 18, SO WHILE THERE MAY BE ACTIVE USERS OF THE COMPANY’S PLATFORMS BELOW THIS AGE, THESE USERS NO LONGER APPEAR IN THE COMPANY'S POTENTIAL AD REACH bl
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TIKTOK: ADVERTISING AUDIENCE PROFILE

SHARE OF TIKTOK’S ADULT ADVERTISING AUDIENCE AGED 18+ BY AGE GROUP AND GENDER

NOTE: PLEASE READ THE IMPORTANT NOTES ON COMPARING DATA AT THE START OF THIS REPORT BEFORE COMPARING DATA ON THIS CHART WITH PREVIOUS REPORTS ITALY
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SOURCES: TIKTOK'S ADVERTISING RESOURCES; KEPIOS ANALYSIS. NOTES: REACH DATA ARE ONLY AVAILABLE FOR “FEMALE” AND “MALE” USERS AGED 18+. VALUES BASED ON MIDPOINTS OF PUBLISHED we
RANGES. ADVISORY: VALUES MAY NOT MATCH SHARE OF TOTAL ACTIVE USER BASE. USER AGE MISSTATEMENTS MAY DISTORT SOURCE DATA. COMPARABILITY: SOURCE DATA INCONSISTENCIES MAY MEAN are, <O Meltwater
THAT VALUES SHOWN HERE DO NOT CORRELATE WITH VALUES SHOWN ELSEWHERE N THIS REPORT. BASE REVISIONS, SEE NOTES ON DATA social



Gli acquirenti online in Italia (aprile 2025)

Acquirenti online: 34,9 milioni (+11,1M rispetto al 2019)

Acquirenti Sporadici: 9,0 milioni  (+1,8M rispetto al 2019)

Acquirenti Abituali: 25,9 milioni (+9,3M rispetto al 2019)

==O=== Abituali ==O==Sporadici e Totali 7_734'9

2011201220132014 201520162017 201820192020 2021 2022 2023 2024 2025

Nel 2012 fenomeno prevalentemente maschile, nel 2024 quasi parita di genere

60,4%
— 51,1%
._—/' 48,9%

39,6%

2012 2014 2016 2018 2020 2022 2023 2024 2025

Eta media
Negli ultimi anni crescono le fasce piu adulte e il profilo si allinea a quello della
popolazione (media acquirenti online 46 anni vs 48 della popolazione italiana)

457 456 45,3

2012 2013 2014 2016 2018 2020 2022 2023 2024 2025

Ampiezza centri: il fenomeno non & pil solo cittadino

=@ Quota di residenti nei grandi centri +100mila abitanti

37%

24%

—

2012 2014 2016 2018 2020 2022 2023 2024 2025

Netcomm NetRetail - Gli acquisti digitali degli italiani | Aprile 2025



Perché gli italiani comprano online?
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| retailer leader del mercato fashion online

Online Fashion — Last 12 months
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Onl.ine Beauty —.Last 12 mont—hs

| retailer leader del mercato beauty online
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TikTok Shop
Create joy and
sell more
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1660
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. Tangle Teezer Ultimate Styler
@lookfantastic @ | 2 2people -4-14 8
Throwback Thursday with this Y2K updo

NN
featuring @Tangle Teezer ultim... See more S @

J1 DMW - @Jane & The Boy

Add comment... @ @

TikTok Shop
is a eCommerce
solution fully

integrated within

TikTok.

Our personalized marketplace enables sellers to
authentically connect with creators and
communities to drive meaningful end-to-end
shopping experiences.

CONFIDENTIAL & PROPRIETARY
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RiniShing touches

Product Detail
Page

(- 2

Buyers can shop directly from
in-feed videos in just a few taps.
Showcase your product’s top
features while offering seamless
path to checkout.

kﬁ gaa 2)

Engage your buyer by highlighting
key product details. This page
offers ample real estate for
product information that converts.
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O
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Shopping Cart ’ Products
Icon Options

Shop directly from a LIVE Showcase your products
by tapping the pinned in an informative
products or browsing the way

shopping cart icon
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Showca
se

A brand-dedicated
showcase of
available products
for purchase on
TikTok Shop.

Brand Sulele
Page Page
[
Grenade 4 Q Search é E

@grenadeofficial
232 67.2K 996.3K

Y Mesiage

Grenaé Fan Favouritas Pot
£13.00

Buyers can browse, discover and
shop directly from a brand or
creator account. Access to the
Shop Page is available in the tool

bar directly above the content grid.

Grenade

1.6 % [212) 82K+ sold >

Products

Fin Favourites Proten Bar Seect

Kn,o\ata,o\

v I

otein far - BOE June

i

The Shop Page offers a
highly intuitive shopping
experience that your buyer i
familiar with.

S

Product Detail
Page

-

Buyers can select products

from the Shop Page to explore

in greater detail.




Increase Seamless Personalized New Sales

d Search Shopping Opportunitie
Visibility Functionality Recommendation
. ‘s )
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Shop by brand
Q  m e

€00 4l brarets

Sho [

Feen £13.50 £54.40

New customer deals
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Discover more

Explore more

Featured St
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J
Shop directly using the Allow TikTok users to Use the power of Utilise Shop Tab campaigns
always on ‘shop’ button on effortlessly discover TikTok’'s algorithm to and promotions to help
the TikTok navigation bar and browse your connect users with maximize your brand
accessing a personalised products products they will love exposure

experience
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NellleCommerce
tradizionale TU SAI
COSA VUOI

Il Customer Journey
parte conla
RICERCA

Il Social Commerce e nato in Cina

DOUYIN

~ 1 Nike/fREHER
¥99

Nel Social Commerce
LORO SANNO COSA
VUOI

Il Customer Journey
parte conla
RACCOMANDAZIONE
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1. RECOMMENDS
CONTENT YOU'RE
INTERESTED IN

< Q RESBRCEAZRS 0 =s

Y oMM mP AR O EM EE &%

e s
Ha- 1 -t L &8 Witk ¥

O D (#¢ EDEED (R
MER] TAG Hever® 13K ] TAGHeuer

¥42500 =@ ¥51600 =y

#BHRER 126
5] TAG Heuverig# #EHRS] TAGHeuer
46300 ¥55100 s

2. LINKS TO RELATED
ITEMS BASED ON POST
HASHTAGS



d TikTok

newmartina © New Martina

212 Following 10.6M Followers 272.9M Likes

{} For You
T1 Martinizzati anche tu..
@ Explore MARTINA artinizzati anche tu

& newmartina.it

2" Following
Qo Friends 11 Reposts @ Liked Latest Popular Oldest
Upload

@ Activity

Y Messages o »r 3 ) ) f
() LIVE . : @UALG@SAST_A PER

\ : / ~ ‘ T CANMBIARE
@ Protie :

**+ More > 470.3M ; . D> 183.4K

Following accounts

@ The Jackal @
_the_jackal

O Il Veliero | Cinem...

ilvelierodigraham y
CHERISATESS"

@ Pietro8D () 1 @ ) S KIT CON MIACUGIN
pietro8d S @ \

’é Will Smith &
' willsmith

,650.5K

Create TIkTok effects, \
get a reward =’/

Company
Program

Terms & Policies
© 2025 TikTok

COMBOILLABBRA =

|
https://www.tiktok.com/@newmartina/video/7495077983057661 206?



Scoprl d| piu

Proteggi il tuo smartphone
SENZA NASCONDERNE IL DESIGN!

(¢) sl

ricarica MagSafe compatibile d@ﬁ}ﬁ@#ﬂﬂ?ﬂg‘ cuscinetti Antiurto angolari




TikTok

Shop | Seller Center Academy

Aumenta le
vendite con

TikTok Shop € una soluzione per I'e-commerce unica
per favorire la crescita dei marchi e le vendite
direttamente su TikTok.

Contattaci Italia v | [Haliano v |

Iscriviti
@ Venditore Italia Cambia pa

Numero di telefono o email (preferibile email aziendale)

istruttivi per potenz

I'iscrizione in qualsiasi momento.

" Iscriviti con account TikTok

Se continui tti Termini di servizio del venditore di TikTok Shop deII UEe
Termini di servizio commerciali di TikTok for Business. A

Informatlva sulla privacy dei partner dl TikTok p

1gono elaborati i tuoi dati.

Continuando tti | Accordo per gli account connessi a Stripe. Stripe elabora

anche i tuoi dati in n I'Informativa sulla Privacy di Stripe.

Accedi



TikTok Shop
Academy

Ti diamo il benvenuto alla
Academy

Scopri come incrementare le vendite e aumentare la riconoscibilita del
brand in qualita di creator e azienda e-commmerce

Accedi

a; Corsi Guida alle funzionalita

Scopri come vendere e incrementare le vendite. Scopri le caratteristiche e gli strumenti per
venditori e creator di TikTok Shop.

Per i venditori: Registrazione
> Perivenditori  ~
' TikTok Shop

) ) Registrazione a
Registrazione TikTok Shop

ER R T S SRLGERY. s A R

Italiano v

Centro politiche

c Controlla le politiche e gli annunci piU recenti
qui.



eeeco 9:41 PM -

© Instagram. & V7
‘ camilacoelho

Runway R
Tone Smart

oQv W
92,3155 likes

camilacoelho & The @michaelkors Access Runway
Smartwatch helps me jumpstart my day in one of my
fave cities! New video on IGTV #AccessltAll.... more

A Q ® O Q9

Vendere su Instagram

Runway Rose Gold-Tone v
Smartwatch

From michaelkors - Free shipping

$350

Colo:

Rose Gold

eckout on Instagram

Giulio Finzi - 2025

CYTEE) 9:41PM -

Cancel & Checkout

Rose Gold

old and shipped by Michael Kors

=

[2=a Runway Rose Gold-Tone Smartwatch
lw.

=

Subtotal $350.00
Estimated Tax $28.00
Shipping $0.00
Total $378.00
Shipping
§(§ndard Free
3-7 business days
Payment

222 0000

Place Order

Order you agree 1o our payment terms and
policies.




00 Meta Inizia Pubblicita Impara Assistenza

Centro assistenza per le aziende

Informazioni sulle modifiche agli
shop e alla procedura di acquisto
su Facebook e Instagram

Feedback

ANSElgdI R ERT-Tad-1nal ol (-A0VAS, gli shop su Facebook e Instagram useranno la procedura di

acquisto sul sito web. Se il tuo shop usava la procedura di acquisto su Facebook o Instagram,
il metodo di acquisto e stato aggiornato o il tuo shop é invisibile.
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Vendere su Instagram

kidoriman_lifestyle . v Menweary
Sponsored Sponsored

Japanese
styles
for him.

[

fratellirossetti @ « 1w

Dreamy denim
in stylish
green...
= & -
. KIDORIMAN

Learn more

Qv W

kidoriman_lifestyle Pokku Pants

4 HOLIDAYS SALE & Up to 60% EVERYTHING & n Experience ultra
comfort with the items you'll be wearing day in and out & Shop NOW
before your favs vanish!

View all 35 comments O Q v m

Add a comment... [©]

Shop now

Qv W

Liked by alhajy_sh and others

fratellirossetti # Introducing our leather sneakers from the Women's
collection, characterized by crocodile-effect printed leather side inserts that
give a feminine touch.

Sadly, we are closing Japanese Art collection. Last chance, everything up to
49% off!

#FratelliRossetti #5524 #NewCollection #Madelnltaly #Craftsmanship ShopNow hittps//Bi.co/0IME
View all 5 comments

Add a comment... ©

Add a comment...

©]
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L
Vendere su Pinterest
@ Business Informazioni su Pinterest ~ Crea contenuti  Promuoviannuncio  Novita + Dati statistici  Risorse o giuliofinzi

$68

Una piattaforma
creata per
lo shopping

s12
Wafle Bath Tow...

%V

Il tuo pubblico utilizza gia Pinterest per fare acquisti.
Rivolgiti alle persone quando sono pronte ad acquistare
e ottieni risultati migliori nel lower funnel.

Carica prodotti

|
{
/)
g

Shop now A
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Vendere su Pinterest

€4@ vievied by 859 others today

$95 « Ships free
‘&) Yellow silicone watch
. Rooster and Lex @

In these collages

‘“ Viewed by 859 others today

$95 « Ships free
D Yellow silicone watch
Rooster and Lex @




https://www.bazrlive.com/

.1.1 T4

e live

Bazr € la prima ed unica piattaforma di Live Social
Commerce. Un'app 100% shopping che connette

utenti, creator e brand, unendo il potenziale del live
streaming e l'influencer marketing.

Bazr é attiva da lunedi 10 giugno con una fase di
test; l'accesso & al momento gestito in maniera
graduale e tramite un meccanismo di waiting list.

Affrettati a scaricarla, e farai parte dei primi
5000!

& ippsiore || P> GooglePey

Giulio Finzi - 2025




https://www.bazrlive.com/

.b“' USER  CREATOR VENDOR  NEWSROOM @& App Store »- Play Store

Con i migliori creator, puoi far crescere la
visibilita del tuo brand e vendere a tantissimi
utenti ogni giorno.

N6

Vendi in pochi passaggi

Il checkout integrato rende ogni acquisto piu semplice e veloce.
~N
olol

Usa le funzioni dell’App

E gestisci la tua vetring, gli ordini e le spedizioni in modo efficace.

&

Creaiil tuo dream team

Collabora con i creator pib adatti a raccontare i tuoi prodotti.




Perché gli italiani comprano online?
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1iSole

= Q 2 ABBONATI = ACCEDI

A DRE
Info Data HOME | 24+ | CRONACA | ECONOMIA | FINANZA | |NORME | POLITICA | SCIENZE | SPORT | TECNOLOGIA | CHISIAMO Q

HOT TOPICS:

ECONOMIA B> i

ChatGPT diventa agente di shopping con 160° 24 )RR
“Instant Checkout”

a Infodata

OpenAl ha introdotto una funzionalita che permette agli utenti (negli

Stati Uniti, al momento) di acquistare prodotti direttamente all’interno Sccgli il Sole 24 Ore.
dell’interfaccia di ChatGPT, senza dover uscire per andare su Etsy o altri Provalo 1 mese
siti. Questa modalita & pensata per semplificare il percorso “scopri —

scegli — acquista” in un unico flusso conversazionale. Qui vi spieghiamo

00000

in cinque punti tutto quello che c’e da sapere.




nétcomm

IL COMMERCIO DIGITALE ITALIANO

Social Commerce:
la nuova frontiera dello shopping online

Giulio Finzi
Senior Advisor Netcomm

6 ottobre 2025
S



